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FROM : The Beuer}man Miller Group LLC FAX NO, - Apr. 26 1999 @2:67PM P1

Coalition for Consumer Choice

We the undersigned, do strongly oppose efforts to elimfnate éorStimes choice
of oysters and other popular shellﬂsh products through the Food and Drug
Administration’s (FDA) review of a petition that _proposes adoption of
addztwnal costly and unnecessary shellfish processing rules and regulations

» now under consideration.

We suppoft the American concept of consumer choice. We believe the shellfish
industry’s campaign of consumer education and awareness is the best way to
protect the very small percentage of Americans who may be affected by eating
certain shellfish,
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Coalition for Consumer Choice

We the undersigned, do strongly oppose efforts to eliminate consumer choice
of oysters and other popular shellﬁslz products through the Food and Drug
Administration’s (FDA) review of a petition that proposes adoption of
additional costly end unnecessary shellfish processipgrules and regulatio#
now under consideration.

We support the American concept of consumer choice. We believe the shellfish
industry’s campaign of consumer education and awareness is the best way to
protect the very small percentage of Americans who may be affected by eatzng
certain shellfish.
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FROM @ The Beuerman Miller Group LLC FAX NO. : Apr. 26 1999 B2:@8PM P2

Coalition for Consumer Choice

We the undersigned, do strongly oppose effort{to éliminiate donsurier choice
of oysters and other popular shellfzsh products through the Food and Drug
Administration’s (FDA) review of a petition that _proposes adoption of
additional costly and unnecessary shellfish processing rules and regulations
now under consideration.

We support the American concept of consumer choice. We believe the shellfish
industry’s campaign of consunter education and awareness is the best way to

protect the very small percentage of Americans who may be affected by eating
certain shellfish.
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FROM : The Beuerman Miller Group LLC FAX NO. : Fpr. 26 1999 B2:89PM P3

Coalition for Consumer Choice
We the undersigned, do strongly oppose efforts to elimilinite ¢6ngdmar chbice
of oysters and other popular shellfzsh products through the I'ood and Drug
Administration’s (FDA) review of a petition that proposes adoption of
additional costly and unnecessary shellfish processing rules and regulations
now under consideration.
We support the American concept of consumer choice. We believe the shellfish
industry’s campaign of consumer education and awareness is the best way to
protect the very small percentage of Americans who may be affected by eating
certain shellfish.
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FROM ! The Beuerman Miller Group LLC  FAX NO. : Apr. 26 1999 @2:85PM P4

Coalition for Consumer Choice

Pl

We the undersigned, do strongly oppbse &fforts t6 elitindte consumer choice
of oysters and other popular shellﬁsh products through the Food and Drug
Administration’s (FDA) review of a petition thatpmpnses adoption of
additional costly and unnecessary shellfish processing rules and regulations
now under consideration.

We support the American concept of consumer choice, We believe the shellfish
industry’s campaign of consumer education and awareness is the best way to

protect the very sinall percentage of Americans who mmay be affected by eating
certain shellfish.
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FROM

The Beusrman Miller Group LLC FAX ND. : Apr. 26 1999 B2:160PM PS

Coalition for Conswmmer Choice

We the undersigned, do strongly oppose efforts tg eliminate consnriér ckoice
of oysters and other popular shellfish products throiigh the Food and Drug
Administration’s (FDA) review of a petition that proposes edoption of
additional costly and unnecessary shellfish processing rules and regulations
now under consideration,

We support the American concept of consumer choice. We believe the shellfish
industry’s campaign of consumer education and awareness is the best way to
protect the very small percentage of Americans who may be affected by eating
certain shellfish.
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FROM :

The Beuerman Miller Group LLC FAX MNO. : Apr. 26 1999 B2:11PM P6

Coalition for Consumer Choice

We the undersigned, do strongly oppose effblrffc 2o4e1in?gza?g %/r/su%&f@haice
of oysters and other popular shellfish products through the Food and Drug
Administration’s (FDA) review of a petition that proposes adoption of
additional costly and unnecessary shellfish processing rules and regulations
now under consideration.

We support the American concept of consumer choice. We believe the shellfish
industry’s campaign of consumer education and awareness is the best way to
protect the very small percentage of Americans who nay be affected by eating
certain shellfish,

NAME ADDRESS . CITY STATE ZIP
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FROM : The Beuerman Miller Group LLC FAX NO. : Apr. 26 1999 B2:11PM P7

Coalition for Consumer Choice
ipR 77 AT 43
We the undersigned, do strongly oppose efforis. < 1o ehrmna}e consumer choice
of oysters and other popular shell ish products through the Food and Drug
Administration’s (FDA) review of a petition that proposes adoption of
additional costly and unnecessary shellfish processing rules and regulations
now under consideration.

We support the American concept of consumer choice. We believe the shellfish
industry’s campaign of consumer education and awareness is the best way to

protect the very smallperccntage of Americans who may be affected by eating
certain shellfish.

NAME ADDRESS . CITY STATE ZIP
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